
Tweeting for Community Bankers

You've heard it before; social media is becoming 
increasingly important not only as a personal 
connector but also as a professional business tool. But 
how does it pertain to you as a community bank 
executive and where do you begin? 

It's easy to get overwhelmed and lost by the different 
types of social networks and all the lingo and nuances 
that come with it. The aim of this guide is to help you 
jump-start your Twitter communications as a 
community banker, the very first step in building your 

professional social media presence. These principles 
and ideas can also guide you towards other social networks based on your 
community's needs. 

4 Reasons to Be on Twitter

First, let's start with the question: Why should I be on Twitter? 

1. Your voice matters. As a community banker, Twitter can give you a platform to 
deliver a powerful message to a wide audience. This channel is a great place to 
share a human perspective on your bank and our industry. Consider using your 
Twitter account to highlight community events your bank is involved with or 
simply how an employee made a customer’s day. The possibilities are endless.

2. Influence the influencers. The majority of members of Congress, thousands of 
news outlets and reporters, and 80 percent of Fortune 500 companies are 
tweeting. Twitter provides a tremendous opportunity for the average person to 
communicate with influential people. The channel allows you to get feedback 
from a wide range of people, including those who may be praising or criticizing 
your bank.

3. Be a subject matter expert. Twitter can help you become a well-known expert 
on a subject. Community bankers have a wealth of useful information on various 
topics. Consider sharing tips on personal finance, information security or 
successful business practices with your followers.

4. Add a face to your community bank. Twitter’s informal and personal 
environment makes it an ideal platform through which to communicate what 
your community bank stands for: relationship banking and great customer 
service. So consider tweeting invitations to your bank’s anniversary barbecue 
celebration or telling your followers about the next local fundraiser. Remember 
to be personable, but don’t sell—selling is a huge turnoff on social media. 

Basics to Starting Your Twitter Presence

Setting Up a Profile



It's very easy to sign up on Twitter. But to create a professional and easy-to-find profile takes 
a little more effort. Follow this checklist to ensure your profile is optimized for the 
Twittersphere.

• Signing Up:
◦ When signing up for Twitter, use your real name. If you're uncomfortable with using 

your full name, use your first name and last name initial. It's important to be as 
identifiable as possible so that your customers, local press and community can 
recognize you and feel like you’re willing to be open and honest.

◦ Pick a username that is easy to remember and not too cumbersome. If your Twitter 
handle contains too many obscure numbers or letters, it'll be hard for followers to 
quickly mention you off the top of their head. Also, pick something unique to 
yourself. Maybe it's as simple as doing a first name and initials or including your 
bank name. Or if your customers often associate you with a certain phrase, use that 
to make your Twitter handle memorable. 

◦ With the recent hacks of major brand accounts, it's always a good idea to use a 
strong password. A hacker can ruin your Twitter presence and reputation with a 
single tweet or direct message. 

• Profile Settings: 
◦ When setting up your profile, choose a profile picture that represents you. A 

professional headshot is always an ideal option. But if you want to be personable 
and creative, using a personal photo is fine as well. Similar to your name and 
Twitter handle, it's best to make your profile picture identifiable. This photo will 
appear to others alongside your tweets.

◦ Twitter has an added option of adding a header image, similar to a Facebook cover 
photo. This image is where you can show more of your personality. Choices can 
range from a picture of your bank, your favorite sports team, a favorite event, 
family or anything you like. This photo will only be viewable when someone views 
your profile.

◦ Your bio is only 160 characters including spaces, so make it count. List your title 
and role in the bank, your bank name (if your bank has a Twitter presence, you may 
include their Twitter handle in your bio) and a quick word or phrase about you as a 
person. You may decide to check out ICBA's staff list to see some examples: 
www.twitter.com/ICBA/icba-staff/members.

◦ Be sure to include a relevant link with your bio. If you want to direct people back to 
your bank, be sure to include that. Some link back to a LinkedIn profile or another 
professional homepage. 

Recommended:
• Turn on mobile or email notifications or download the Twitter app on your phone. You 

can set the system to notify you of direct messages, mentions, new follows and more. 
It's a very handy tool to keep you on top of your Twitter presence. There are also third-
party applications such as Hootsuite that allow you to keep an eye on certain topics 
and Twitter accounts. 

Twitter Lingo

Getting started on Twitter can be intimidating given all its nuanced vocabulary and culture. 
Yet, after this short introduction, you‘ll be ready to tweet away with confidence.
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Mentions (@): If you want to call out someone on Twitter by mentioning or replying to them, 
use the “@” symbol. The symbol automatically creates a link to the Twitter handle that follows 
it, which creates exposure for the person.

Search for Twitter handles in the Twitter search box; usually, the organization/company 
shows up near the top of your search results. You can also go to the organization’s official 
website and look for a Twitter logo that links to its official Twitter profile. Check out ICBA's 
social media landing page for resources on commonly used handles at www.icba.org/
socialmedia.

Retweets (RT): Twitter retweets are forwarded messages that basically mimic word of mouth. 
Follow interesting news sources or influential people in your community and retweet content 
your followers would like. As a general rule, also tweet fresh content to encourage people to 
follow you.

Hashtag (#): While scanning Twitter, you may have noticed that some tweets contain a 
hashtag. Hashtags link together relevant conversations about a certain topic and are useful 
because they: 1) make it easy to find specific topics you’re interested in; 2) link the whole 
conversation together and help people find discussions; and 3) give tweets more exposure to 
those on Twitter using similar key words.

To find relevant hashtags, use the search box and see what kinds of conversations come up 
(i.e., #smallbiz, #economy). 

Link Shortening: To fit long links into 140-character tweets, simply copy and paste them into 
a tweet and Twitter automatically shortens them for you. There are also services such as bit.ly 
to help shorten, track and maintain the links that you share. Once entering a link into bit.ly, 
you may copy and paste into your tweet.

These Twitter vocabulary terms and tips are just a start. For more information, go to https://
support.twitter.com/ and click on “Twitter Basics” to learn more.

Growing Your Twitter Presence

10 Twitter Minutes a Day

Twitter is very much like a plant. It needs to be watered to grow. But if you are like most 
community bankers, you don't have all day to grow this presence. But spending even 10 
minutes a day on Twitter can dramatically expand your network and deepen existing 
relationships. Here’s how to get started:

1. Follow interesting people: Spend a couple minutes a day perusing Twitter, searching for 
interesting people to follow. You can easily find suggestions via the Twitter Discover tab 
(marked with a “#”) in the top toolbar by clicking on “Who to Follow.” The more people you 
follow, the more accurate Twitter is at predicting other users you may like. Plug in a couple of 
keywords in the top search toolbar and see who some of the top tweeters are—you may want 
to follow them.
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2. Tweet interesting information: The easiest way to keep track of information you may 
want to tweet is to create an RSS feed—and check it every now and then. Most news sites 
allow you to add their RSS feeds into a reader so everything can be in one place, saving time 
and effort. Add your local news publication, banking and finance trade publications, national 
news syndicates and anything else that interests you. Others tools like Buffer App allow you 
to schedule tweets, so you can prepare to send several messages over a period of time.

3. Engage with others: If someone mentions or retweets you, consider giving that Twitter 
user a shout-out or following them. In social media, what goes around comes around, so be 
generous and thank people for sharing your content. But keep in mind that it’s not good to 
overload your Twitter feed with thank you’s. Also, retweet recent messages that contain good 
and relevant information. The more you engage with others, the more others will find out 
about you. Sometimes the best way to gain followers is to engage as much as possible and 
share interesting content.

A Twitter Profile with a Community Banking Advocate

How did you get started on Twitter?
Patti Husic: I joined Twitter in 2013. Although I came 
late to the Twitter conversation, I now see the full value 
in engaging in the digital space. We need to be where 
our customers are and focus on the information and 
discussions they care about.

What qualms, if any, did you have before joining?
Husic: Originally, I had qualms about effective use of 
my time as an executive and the ROI of social media. I 
wasn’t confident I had the time to commit to a digital 
conversation. After many discussions with my 
marketing firm—which has always led by example—I 
consented to start my Twitter journey.

How do you come up with content ideas?
Husic: I focus on topics that I am confident sharing, 
which are also topics I would talk about in person—
banking, accounting, financial services, leadership, women in leadership, community news, 
technology and health.

How often are you tweeting?
Husic: I monitor my Twitter stream daily—even on weekends—and share and respond to 
tweets three or four days each week.

How much time does Twitter take for you on a daily basis?
Husic: I spend an average of 30 minutes every couple of days listening to conversations on 
topics meaningful to Centric Bank and me. This includes banking, leadership, STEM [science, 
technology, engineering, math], women in leadership, health care and information about our 
community.

Patti Husic

Twitter Handle: 
@PattiHusicCEO 
(www.twitter.com/
pattihusicCEO)

Title: CEO, Centric Bank 
(@CentricBank)



What advice do you have for other community bankers about joining Twitter?
Husic: Do it! Community banking is about local connections and local relationships. Tweeting 
is one more way that I can show I’m connected to our customers and business community. 
With more than 645 million users on Twitter and 2.1 billion Twitter searches every day, I 
guarantee many of our customers and our community members are on this social network. 
And it’s certainly a benefit when attracting bright, young talent when they see that the bank 
and the CEO have a strong online presence.

What useful connections or business has resulted from your tweeting?
Husic: I have had content shared by our business journal, and we have been included in 
tweets from other media and TV anchors. The bank’s Twitter stream provided continuous 
safety information during Hurricane Sandy to our affected counties using the hashtag, 
#SandyCenPA, and I’ve made many professional connections with industry trade groups 
including women in banking and those interested in STEM. Even with my tweets, I really try to 
be a good role model for young women considering the banking industry as a career.

For more social media articles, go to www.independentbanker.org/category/social-media-
matters. Social media resources are also on our website at www.icba.org/socialmedia. If you 
have general social media questions, join our LinkedIn Social Media group for community 
bankers. Search “ICBA Social Media Group” on LinkedIn.
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