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ICBA Brand
Guidelines
Visual identity standards and guidelines for use 
across all ICBA branded touch points including 
advertising, stationery, press releases, print 
marketing and digital media. 
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INTRODUCTION

Using our brand guidelines
The ICBA Brand Guidelines helps create a unified identity and brand for ICBA.  
 
ICBA offers a unique set of values to the community banking industry and is the only national organization 
dedicated exclusively to community banks. For the continued success of the organization and the members it 
serves, it is important that ICBA promotes a consistent look whenever and wherever possible. ICBA staff (both 
parent and subsidiary), producing promotional and informational materials for the organization should refer to 
the ICBA Brand Guidelines, as should all service providers using the ICBA logo. 
 
Approval of all ICBA marketing materials 
To ensure that the guidelines of the ICBA Corporate Style Guide are met, the staff person assigned to handle 
marketing support for your department must see all marketing materials that are distributed on behalf of the 
association before mass production and dissemination (i.e., while materials are in the earliest proof stage). 
Whenever possible, proofs should be submitted in full-color hard copy or electronic form (.pdf). Though 
materials will often be returned sooner, we request a minimum of two full business days for review.  
 
Please contact the marketing department with any questions or concerns you might have about the approval 
process at marketing@icba.org.
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OUR BRAND

Boilerplate 

The Independent Community Bankers of America® creates and promotes an environment where community 
banks flourish. With more than 50,000 locations nationwide, community banks constitute 99 percent of all 
banks, employ nearly 750,000 Americans and are the only physical banking presence in one in three U.S. 
counties. Holding more than $5 trillion in assets, more than $4 trillion in deposits, and more than $3.4 trillion in 
loans to consumers, small businesses and the agricultural community, community banks channel local deposits 
into the Main Streets and neighborhoods they serve, spurring job creation, fostering innovation and fueling their 
customers’ dreams in communities throughout America.

For more information, visit ICBA’s website at www.icba.org. 
 
The most up to date version of this text can always be found here: www.icba.org/about. 

 
Mission 
To create and promote an environment where community banks flourish. 

 
Vision 
>  To be the nation’s voice for community banks in creating an equal playing field, propelling bankers’ growth, 

helping them stay competitive  
>  To promote community banking by enabling community banks to tell their story.  
> To provide access to innovative products and services to help community banks stay competitive. 
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LOGO

Primary logo  

The ICBA logo is the foundation 
for ICBA’s brand identity. It is 
the most influential factor in 
creating a unified visual identity 
for the organization. For this 
reason, consistency in the use 
and appearance of the logo is 
imperative.  
  
The ICBA logo must appear on 
every external communication 
piece produced by ICBA. The 
appearance of the logo must 
also adhere to the logo usage 
guidelines and the proportional 
relationship between the swoosh/
initialism and the name should 
never be altered. It is important 
that a complete and consistent 
logo appears on all printed material 
issued by ICBA, its subsidiaries, 
affiliates, partners, vendors and 
member banks. 
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LOGO

Secondary logo  
The ICBA logo also has a vertical 
(or square) version and a simplified 
version without its accompanying 
text which are to be used as 
secondary logos. These exist 
for use only in cases where its 
inclusion is restricted by space or 
for internal staff-facing documents. 



ICBA Brand Guidelines 7

LOGO

Minimum size  

Always adhere to the logo’s 
minimum size and clear space 
guidelines to maintain legibility and 
the integrity of the logo.  
 
The ICBA logo should appear no 
smaller than 1.5” or 110px across. 
The ICBA swoosh logo should be 
used no smaller than 1.5” or 35px 
across.

1.5”/110px 0.5”/35px
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LOGO

Correct usage  

>  The full color logo can be used 
on white or any light background 
providing that the logo is always 
full legible.  

>  The full white logo should be 
used on all dark backgrounds.  

>  The full black logo should only be 
used where printing restrictions 
apply.  

>  Never stretch, condense, skew or 
rotate the logo. The original logo 
proportions should always be 
maintained.  

>  Never alter the placement of any 
of the logo elements. 

>  Never recolor or add any visual 
elements like strokes or drop 
shadows to the logo.  

>  Never use the ICBA logo on a 
solid color background other that 
the ICBA blue. Use the white logo 
on any other color background.  

>  Avoid using the logo on busy 
photography that alters the 
legibility of the logo.  
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LOGO

Placement  

Wherever possible, the ICBA logo 
should not be placed together with 
a headline or paragraph of copy. 
The logo should be placed away 
from the headline as a separate 
visual element.  
 
When using the ICBA primary logo 
or square secondary logo with a 
headline, always ensure that the 
copy is aligned with the left of the 
‘I’ in the word ‘Independent’ and 
the ‘B’ in the word ‘Banker’ in the 
logo. Avoid using centered copy 
with these versions of the logo.  
 
When using the ICBA swoosh 
secondary logo with a headline, 
always ensure that the copy is 
aligned with the left of the ‘I’ in  
the logo.  
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LOGO

Tagline  

ICBA’s primary tagline is:  
The Nation’s Voice for Community 
Banks®. This is a reflection of our 
identity and allows the organization 
to position itself in the eyes of 
current and potential members as 
well as the public.  
 
ICBA uses a secondary tagline 
for promotional materials: One 
Mission. Community Banks.®  
 
The taglines must always be used 
in the vicinity of the ICBA logo 
for context. They should not be 
used in close proximity to each 
other to keep the messaging clear. 
However, the secondary tagline 
can be shared and used by state 
associations. 

The Nation’s Voice for Community Banks®
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LOGO

Registrations 
and Trademarks   
When a logo, slogan or name has 
been fully registered and approved 
by the Patent & Trademark Office 
(PTO), it is designated with a 
registration mark ®. 

If a logo, slogan or name has had 
an application submitted and it 
is being vetted through the PTO 
(which can take up to 12 months), it 
is designated with a trademark TM. 

If a logo, slogan or name is being 
used and the application for a 
trademark is in the process of being 
filed, it is designated with a service 
mark SM. 

When used in copy, the registration 
or trademark is always added to the 
first mention of the name only and 
should be dropped thereafter. 

Registrations and Trademarks that ICBA holds 
ICBA® 
ICBA Bancard®
ICBA Reinsurance® 
ICBA Securities® 
TCM® Bank
ICBPAC®
Bancard Confidential®
ICBA Community Banking LIVE® 
Main Street Market® 
One Mission. Community Banks.®
Participation Plus® (ICBA Bancard/TCM Bank) 
The Nation’s Voice for Community Banks®

Service marks and Trademarks ICBA uses 
The Community Bank Compliance CenterSM

Independent BankerTM

Compliance VaultSM 
Community Banker UniversityTM

ICBA Services NetworkTM

ICBA Consolidated HoldingsTM

NewsWatch TodaySM

ICBA ThinkTECH TM

LEAD FWD SummitSM
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COLOR

Color palette   

Our color palette is an essential part 
of the ICBA brand. Consistency and 
correct color usage strengthens 
brand recognition. The ICBA 
color palette consists of primary, 
secondary and neutral colors. The 
primary palette is used in all ICBA 
branding while the secondary color 
palette is used to represent each of 
ICBA’s product and service pillars. 
Ensure that secondary colors are 
used as accent colors alongside 
ICBA blue. 

PRIMARY

PRIMARY - ICBA SERVICES NETWORK SUBSIDIARIES

SECONDARY

ICBA BLUE
CMYK 100-86-0-45
RGB 7-35-101
HEX 072365
PMS 280 C

ICBA DARK BLUE
CMYK 100-79-12-59
RGB 0-31-78
HEX 001F4E
PMS 655 C

ICBA LIGHT BLUE
CMYK 60-40-0-0
RGB 107-155-199
HEX 6B9BC7
PMS 7454 C

ADVOCACY
CMYK 0-97-80-20
RGB 197-31-48
HEX C51F30
PMS 200 C

PROMOTION
CMYK 100-31-8-42
RGB 0-89-129
HEX 005981
PMS 7469 C

EDUCATION
CMYK 64-0-100-0
RGB 101-188-70
HEX 65BC46
PMS 360 C

SOLUTIONS
CMYK 0-20-100-2
RGB 249-198-6
HEX F9C606
PMS 7408 C
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TYPOGRAPHY

Typeface: 
Proxima Nova   

ICBA’s official typeface is Proxima 
Nova. Proxima Nova is a modern 
typeface that works well across 
print and web. It’s well-proportioned 
lettering and spacing makes it 
highly legible at various sizes and 
screen resolutions. The typeface 
is friendly yet strong which reflects 
the character of ICBA. The font is 
available in eight weights making it 
easy to use and scale. The weights 
most readily used at ICBA are Bold 
for headings and Regular for body 
copy.  

Proxima Nova Thin
Proxima Nova Thin Italic
Proxima Nova Light
Proxima Nova Light Italic
Proxima Nova Regular
Proxima Nova Italic
Proxima Nova Medium
Proxima Nova Medium Italic
Proxima Nova Semibold
Proxima Nova Semibold Italic
Proxima Nova Bold
Proxima Nova Bold Italic
Proxima Nova Extrabold
Proxima Nova Extrabold Italic
Proxima Nova Black
Proxima Nova Black Italic
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TYPOGRAPHY

Typeface: 
Calibri   

In situations where Proxima Nova 
is not available i.e. Microsoft Office 
programs and emails, the use of the 
typeface Calibri is permitted. Calibri 
is a standard font and is available 
to all employees working across PC 
and Mac.  

Calibri Regular

Calibri Italic

Calibri Bold

Calibri Bold Italic
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ICONOGRAPHY

Icon set   

Icons are used throughout our 
communications, particularly on 
our website. They are used as 
supporting graphics to make 
information easier to absorb and to 
add visual interest. We use a clean, 
single stroke weight outline icons 
that is clean and simple. Always 
ensure that the stroke weight is 
visually maintained when scaling 
our icons. 

2 color accents are included in our 
icons—one is always ICBA blue and 
the other represents one of the 
Services Network Subsidiary colors 
or ICBA light blue when a neutral 
color is required. 


